AMOREPACIFIC

LESS PLASTIC,
WE ARE FANTASTIC!

Amorepacific’s Efforts for “l.ess Plastic”

27.Sep. 2024

Senior vice president Oh Jeong—hwa, Sustainability Management Center
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Domestic Business

2025 Revenue

2 . 9.‘ri||ion KRW

* Revenue is the sum of domestic sales of Amorepacific Corp.
and subsidiaries. Intercompany transactions are excluded.

Brand Portfolio

Luxury
(41%)

\ .l

Premium
(16%)

Masstige
(15%)

Daily Beauty
(13%)
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Others
(15%)
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Channel Portfolio

E-Commerce > Travel Retail > Door to Door > Dept. Store > Roadshop / Aritaum > Hypermarket > Multi-Brand Shop

m Online
Offline

*Excluding Travel Retail Business
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Overseas Business

Sales of

1 . 4+ri||ion won

in 2025

* Sales/overseas sales ratio: annual basis for 2023

* Gireat China Region: China, Flong Kong, Taiwan combined
(as a percentage of total overseas sales)

(76%)

Gireat China Region * 66% Japan 8% Other Asian Regions 26%
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Sulwhasoo ‘Virtual Media
Live Show’

AMORE Store x Lazada (Singapore)

Laneige in Sephora (USA)

Innisfree Store (India)
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2050 A MORE Beautirul

Promisce

Move Forward Together
with Customers and Society

Instill the values of environmental and social
friendliness into 100% of our new

products and pursue endeavors that

encourage sustainable iving,

Promote diversity and inclusion across all
our global workplaces and beyond, while
seeking

harmonious growih with all our

stakeholders

A MORE BEAUTIFUL PROMISE

Coevisi Responsibly
with Naiure

Achieve carbon neuirdlity and
zero-waste—to-landfill across our

production sites worldwide.

@ Reduce the use of* plastics in product
packaging and create 100% reusable,
recyclable or composiable plastic
packaging materials.

@) invest KRW A0 bilion ino biodiversity
conservation efforts and increase the
use of
RSPO-certified palm oil o 20% or
maAre v 209 4



A MORE
BEAUTIFUL
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PR O /\/\ ISE e Converting all global business sites fo 100% renewable energy and achieving zero landrill waste

Participating in and securing leadership in the RE100 initiative

1e first domestic beauty
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Signing the First domestic direct PPA and VPPA, third-
party PPA
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PROMISE

Reduce the use of plastics in product packaging and create
100% reusable, recyclable or compostable

plastic packaging materials

AMOREPACIFIC 3



The beginning or Full-scale environmental management

Pacific Unlimited Responsibility Pacific Gireen Movement Pacific Environment Camp
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* "Declaration of Unlimited Responsibility” for * Promoting environmental movement practices with the * Environmental experiments, sports event, and 100-
service, quality, and environment in 1993 participation of all members in Four areas of R&D, day program participated by elementary school
* Emphasizing corporate social responsibility For manuracturing, sales, and social responsibility. students (3rd to 6th grade, approximately 200

healthy lives for customers and the environment students).
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Journey 1o l.ess plastic

1993 1995 2020 2022

‘Bottle to Bottle’
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Super volcanic

First empiy botile Firstskin product reril First metal free pump First cycle product

collection event
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4R strategy ror less plastic

2030 Goals
4R Strategy
7 S » Reduce the use of plastic made From petroleum Applying 30% of
- - and avoid the unnecessary use of plastic recycled or bioplastics,
and reducing plastic
usage per product by
2 pruse = Continue researching For improvements on | 15% (compared to

ofe . . /
recyclability of packaging and containers 2021)

100% recyclable, reusable
or compostable plastic
packaging

3 RECYCIE

Work to Facilitate the reuse of plastic containers.

Actively collect L L |:>.<|o-cmc!|ng‘cus.omfnr.
ctively collect cosmetic conrainers. oarticipation in on/offline

4 RETURN

container collection




Performance or 202%
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Reduction of new
petroleum-based plastic

Rattio of using

recycled/bioplastic
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4R Strategy — @ REDUCE

Reduction of using new petroleum-based plastic

Removing and lightening

Zero plastic paper Removing unnecessary plastics such plastic—free oapen fixcive
packaging as container covers, bottom

decorations, ctc.

e
I,(/)OO JI_Ons | Reduction of new

peroleum-based plastic

Substitution
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100% PCR body 50% PCR external Plastic container -> Cilass
conainer conainer
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2 9. 8 /O | Ratio of using recycled/bioplastic
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4R Strategy— (@ REUSE

Reducing packaging materials by reusing containers
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Filling productsinto the used container
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HairLoss Core SHAMPOO
PAPER REFILL

4

Replacement (internal containers)

|.uxury cream with
replaceable containers

WURK 409
RNRa HEEp

=

Refill with reploceable
conrainers

|ipstick refil
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4R Strategy — Q@ RECYCIE

Innovation in packaging technology to avoid composite materials and improve recyclability

Material Unification

Improved Recyclability
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Single material of PP for Single material of Pump without metal Clear PET body PET, Easy Peel
body/cap aluminum spring label
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52 .O% | Ratio of packaging materials with
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average” or higher recycling rate
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4R Strategy—@ RETURN

Develop products using collected empty bottles, or upeycle them

ilization and

nN 1
more efrectively.

AMORE:CYCILE Using Collected Empty Boitles

Application
PCR 50% tumedinto a

PPplying our own products collection container
Application of packaging
Reumiosoe/aie Moeiobgsisaarter/st Sred/noieridzebyndais materials made From
recycled materials
SUPER Innist
VOLCANIC 8
- . PORE CLAY MASK
Credting new valve "
/ ChangeoFuhI 5 INniIsFree 3.38FL0¢
%/ izarion
y perspec.ive‘-‘hmugh
cooperation such as MOU
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ot &|:2]AtO|2 - Innisfree Super Voleanic Pore
=% Credtiverecycling Clay Mask
3,000 Sl w Change into bench,
’ 2,592 - ; .
nor n 2471 © . art , GIC.
2500  Atotdof 2592 tons of used empty boitles collected., 5204 2354 4 rplece, &
2000
2,000 1,736
1,458 Customer engagement
1,500 1192 campq'nn
1,000 669 19 Participation classes such as
, 431 making empty boite flower
500 . - 98 55 pots
0
2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
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New Challenge @ : Expanding convenience according to
customer consumption changes

Efforts to expand container collection rate

Online expansion of offline container collection (January 2024)

= Fypansion of collection: from products of skincare to daily necessties,
cushions/packs, and perfumes

* Progress in the Amorepaciric official mall: 10 or more Free
container collection at once

,7‘

AMORE : CYCLE L " AR 4 g
o2 #2IA0l@ B0l &o181a, } .".' ‘ e f . A‘ i
QETH 01D £ & O HMR! 'i ’? i > b LS ’,‘

= Approximately 5,600 people participated

(Cumulative donation of WAV 5 million won from January to August 24)
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New Challenge @ : Closer to customers

Efforts to expand consumer collection points

Pilot project to collect cosmetic glass bottles in

apartments
= 5,500 households in apartment complexes located in Cheonan and Osan
= Collecting cosmetic glass bottles regardless of brand In collaboration with KORA
= Most cosmetic glass bottle specifications: clear bottle + coating

—> Confirming the possibility of utilizing them as high-quality recycled glass bottes

LU

[

[]

Purchase and
Use

-

Produce cosmetic

products

Collect cosmetic oloss
bo“'os

BOTTLE TO
BOTTLE

Repr‘oduce cosmetic glass
bo. tHes

Transport/sort

th‘d i
/Materialize

AMOREPACIFIC
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New Challenge @ : "less plastic” with customers

Efforts to expand joining and collaboration

FANTASTIC CREW Activities

= FANTASTIC CREW

[> Ambassador group practicing plastic
reduction with Amorepacific

C.WE ARE FANTYC, WE ARE FANTASTIC! LESS PLASTIC, WE ARE FAN

> Consists of' various clubs working for the
Earth and our healthy lives

» Atotal of 20 Fantastic
Crews

= Activity of 3%/ people

AMOREPACIFIC 20



New Challenae . Explorina innovative solutions
New Challenge @ : Exploring five solut

Investing in new possibilities

A More Beautiful Challenge

= Discover social ventures with
potential to create and grow
environmental and social impacts,
and provide support for growih and
Investiment review

< Domestic Investiment Com onies >

-_GE/@ oReeN

= Conduct open innovation with 5
startupsin the plastic/net zero area
and make invesiment in 2 excellent
companies in 2024

= Select 15 companies and investin &
companies (2022~2024%)

AMOREPACIFIC



L.ess Plasitie

WE ARE FANTASTIC
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