


Hair / Body / Oral Care

Cosmetics

Fragrance Inner Beauty Tea Culture
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*Excluding Travel Retail Business

E-Commerce  > Travel Retail  > Door to Door  > Dept. Store  > Roadshop / Aritaum >  Hypermarket  >  Multi-Brand Shop

2023 Revenue

trillion KRW

* Revenue is the sum of domestic sales of Amorepacific Corp. 
and subsidiaries. Intercompany transactions are excluded.
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The Americas

Great China Region * 66%  Japan 8%  Other Asian Regions 26%

Sales of

trillion won 
in 2023

* Sales/overseas sales ratio: annual basis for 2023
* Great China Region: China, Hong Kong, Taiwan combined 

(as a percentage of total overseas sales)

EMEA
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Live Your New Beauty

Inspire New Beauty in every individual 

to discover, live, and enjoy a healthy, fulfilling life

New Beauty inspired by Life, created with Digital, resonating with Empathy



6

1

2

3

4

5

2030 A MORE Beautiful 
Promise
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Participating in and securing leadership in the RE100 initiative

Achieving RE100 at major production sites Expanding PV systems Signing the first domestic direct PPA and VPPA, third-
party PPA

Amore Pacific Beauty 
Campus Shanghai

(2021)

Amore Beauty Park 
Osan(2022)

Double the PV 
installations in 

business/logistics centers 
(compared to 2021)

Maximize energy efficiency by 
installing/managing renewable 

energy within the 
headquarters/R&I center

Direct PPA
(SK E&S, 2022. 03)

Third Party PPA 
(KEPCO/Eco Network, 

June 2022)

Daejeon Daily Beauty 
production site (2023) VPPA

(Jeju village wind farms, 
2022. 11)
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Reduce the use of plastics in product packaging and create
100% reusable, recyclable or compostable 

plastic packaging materials
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The beginning of full-scale environmental management



‘Bottle to Bottle’

1993 1995 2020 2022

Journey to Less plastic
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 Reduce the use of plastic made from petroleum 
and avoid the unnecessary use of plastic

 Continue researching for improvements on 
recyclability of packaging and containers

 Work to facilitate the reuse of plastic containers.

 Actively collect cosmetic containers.

2

3

4

1 Applying 30% of 
recycled or bioplastics, 

and reducing plastic 
usage per product by 

15% (compared to 
2021)

100% recyclable, reusable 
or compostable plastic 

packaging

Expanding customer 
participation in on/offline 

container collection

4R strategy for less plastic
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Performance of 2024
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4R Strategy —① REDUCE
Reduction of using new petroleum-based plastic

Removing and Lightening Substitution
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4R Strategy—② REUSE
Reducing packaging materials by reusing containers

Refill Replacement (internal containers)
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4R Strategy —③ RECYCLE
Innovation in packaging technology to avoid composite materials and improve recyclability

Material Unification Improved Recyclability
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4R Strategy—④ RETURN
Develop products using collected empty bottles, or upcycle them 
more effectively. 
AMORE:CYCLE

3 26 98 
255 

431 
669 

919 
1,192 

1,458 
1,736 

2,000 
2,204 

2,354 
2,471 

2,592 

0

500

1,000

1,500

2,000

2,500

3,000

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Using Collected Empty Bottles

Utilization and 
Application
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Efforts to expand container collection rate

New Challenge ① : Expanding convenience according to 
customer consumption changes
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New Challenge ② : Closer to customers
Efforts to expand consumer collection points

BOTTLE TO
BOTTLE

Collect cosmetic glass 
bottles

Transport/sort

Produce cosmetic 
products

Reproduce cosmetic glass 
bottles

Purchase and 
Use

Shred
/Materialize
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Efforts to expand joining and collaboration

New Challenge ③ : “Less plastic” with customers
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Investing in new possibilities

2022

2023

2024

New Challenge ④ : Exploring innovative solutions
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