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We make brands and products that people love
while building a more sustainable future for our
business and for the planet. We do all of this

while staying true to our purpose: to refresh the
world and make a difference.
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Collect and recycle a bottle/can for each one we sell by
2030; Make 100% of packaging portfolio recyclable by
2025; Reduce virgin PET use by 3M metric tons by 2025;
Use 250% recycled material in packaging by 2030. 25%
of our volume in reusable packaging by 2030

PORTFOLIO WATER

Expand reduced-, low- and no-sugar Achieve 100% reg(.ar.u.arat.ive water
use across 175 facilities identified

%F:Jtrii)frf&?;_s OUR PURPOSE: as facing high levels of water stress
To Refresh The by 2030.
World & Make A

Difference

OUR GLOBAL
SUSTAINABILITY
GOALS

PEOPLE & CLIMATE
COMMUNITY Reduce absolute emissions by 25% by 2030
against a 2015 baseline. Ambition to achieve
As Aspire to be 50% led by 3 net zero emissions by 2050.
women globally; Align U.S. =1
race/ethnicity representation to
U.S. census data across all job AGRICULTURE

levels
Sustainably
source 100% of priority
agricultural ingredients over time.
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Packaging Working Towards World Without Waste worl wikhout waste
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Make 100% of our packaging recyclable globally by 2025 90% globally”
Use at least 50% recycled content in our packaging by 2030 25%* recycled material in our packaging globally; 15%
of PET used is recycled PET

Reduce our use of virgin plastic derived from In 2022, we avoided around half a million metric tons of virgin plastic
non-rengwable sources by a cumulative 3 million metric usage through our efforts on lightweighting and use of recycled
tons from 2020-20252 content with an incremental avoidance of over 50,000 metric

tons compared to 2021. However, growth of plastic packaging has
outpaced these efforts, so we did not reduce virgin plastic usage
overall in 2022

worldwide by volume sold in refillable /returnable in reusable packaging in 2022
glass or plastic bottles or in fountain dispensers with

reusable packaging

We bring people together See our 2022 partnership
to support a healthy, highlights here
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By 2030, we aim to have at least 25% of our beverages Approximately 14% of total beverage volume was served ‘!

Collect and recycle a B81%°
bottle or can for each one

we sell by 2030 debris-free environment.
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of PET used in recycled PET globally

in Europe offer their entire locally produced portfolios in
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Reusable Packaging

(Latin America)
Returned, cleansed, refilled
up to 25 times




le f ka
v
(Sweden)

Choosing from over 60 different fountain
beverages by using shoppers’ own refillable
vessels
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world without waste
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Industry collaboration for Bottle-to-Bottle recycling

awareness @ G7 Hiroshima Summit |
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PET bottles are not waste,

but our planet’s valuable resources. ' .




world without waste

Our Efforts
in Korea
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Recyclability
Improvement

Introducing Seagram’s label free product, the
first label-free sparkling beverage to be sold
in Korea




1899-1902 1900-1916 1915 1957 1961 1991 1993 2007 2021
Ceetsty
Recycla bi | ity * The first label-less Coca-Cola PET plastic bottle with the iconic

contour shape and engraved logo

Im provement I  Extended to Japan and China as well
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world without waste

THE COCA-COLA COMPANY
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Lightweighting Technologies
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Campaign
for Proper Recycling Education for Consumers




world without waste

THE COCA-COLA COMPANY
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Thank. you.
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